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WEALTH MANAGEMENT FIRMS MUST LEVERAGE
TECHNOLOGY AND CUSTOMER-CENTRIC STRATEGIES
TO ACHIEVE STRONGER CLIENT ENGAGEMENT

EQUITY MARKETS SPURRED GROWTH IN NORTH AMERICAN
HNWI POPULATION AND WEALTH

In 2021, North America retained its leadership position in
HNWI population (13.2%) and wealth growth (13.8%)

HNWI financial wealth by region

Annual growth 2020-2021: 8.0% % change 2020-2021

CAGR 2014-2020: 5.9%
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SUSTAINABLE INVESTING IS AN ESSENTIAL PART OF
HNWI PORTFOLIO

Globally, 55% HNWIs say positive ESG impact is a critical wealth management objective
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Additionally, HNWI are also increasing focus on digital assets.
71% have already invested in digital assets

NEW HNWI GROWTH SEGMENTS POSSESS UNIQUE CLIENT NEEDS

Most Firms lack segment-specific products and services for new HNWI segments -
women, millennials, and mass affluent

27%

say the mass affluent
segment is significant
for business

have offerings for
millennials

have offerings for women

CLIENT EXPERIENCE IS PIVOTAL, PERSONALIZATION WILL
HELP FIRMS GROW CUSTOMER MINDSHARE

A robust technology core that leverages data, Al/ML, cloud, and digitalization
will be the foundation for a customer-centric model

Leverage technology...

...Augment capabilities... ...And deliver personalization

Create intelligent
customer profiles

Digital
products

Real-time product
recommendation

Real-time Hybrid
| assistance DATA advisory
Persoga!lzed Personalized
advisory Al/ML CLOUD portfolio construction
Data-driven DIGITAL Operational
solutions digitization

Custom-tailored
communication

Omnichannel
engagement

Portfolio aggregation

CUSTOMER ENGAGEMENT REQUIRES C-LEVEL COMMITMENT
FROM THE CHIEF CUSTOMER OFFICER(CCO)

The CCO personifies a customer strategist and engagement orchestrator
to meet client demands and drive loyalty

Chief Experience Officer Crafting

Chief Marketing Officer
Chief Growth Officer

personalized
customer journeys

Building digital
& data capabilities

CUSTOMER
STRATEGIST &
ORCHESTRATOR

& owning NPS

collaboration
and innovation

Chief Digital Officer
Chief Data Officer
Chief Technology Officer

Catalyzing

Chief Ecosystem officer
Chief Innovation Officer

A CUSTOMER-FIRST STRATEGY, THAT PUTS THE CLIENT AT
THE HEART OF WEALTH MANAGEMENT IS CRITICAL
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ENGAGE YOUR
CUSTOMERS
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Build

an inclusive
client ecosystem
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Enhance
capabilities

Download the report at www.worldwealthreport.com.
Reach out to us at wealth@capgemini.com for more information.
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