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Capgemini IMM: Integrated Marketing
Management in the Cloud

Drive Marketing
Transformation by
Optimizing Processes
throughout the Marketing
Lifecycle

Capgemini IMM: New-Generation Integrated Marketing

Management

Capgemini IMM allows organizations to maximize marketing effectiveness and
efficiency by optimizing processes around corporate marketing, product marketing
and demand generation to manage omnichannel campaigns and optimize customer
journeys. IMM supports the evolving needs of highly competitive markets like
consumer products, retail, financial services, technology and life sciences.. By
integrating the entire marketing lifecycle, Capgemini IMM helps organizations reduce
time-to-market, improve campaign response rates and customer retention, while
reducing costs and cycle-time for collateral, advertising and project management
with more confidence in measuring marketing performance.

People matter, results count.
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A system of record to manage and track

marketing financial spend

Reporting and analytics tools to
bring visibility on past performance,
facilitate campaign planning activities
for future titles

Omnichannel Campaign
management, events based
triggers for customer journeys
including segmentation,
campaign targeting and
execution
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Provide customer jouney mapping,

workflows and notifications to:

e Improve coordination between teams,
support more efficient creative agency
or third party vendor management

e Enforce deadlines and lock dates,
avoid rush fees

Online review, approvals and
annotations for smooth and fast
development and approval of material
in a compliant way

Digital Asset Management for right content right time,
Q{i’ collateral for tracking, archiving and easy
repurposing of marketing material by other organizations

By supporting the full range of marketing operations, Capgemini IMM works to measure, analyze, and ultimately optimize marketing performance

What are the Benefits of IMM in the Cloud from
Capgemini?

Increase in multichannel, campaign response rates and customer retention
Improve marketing ROI and better visibility into customer interactions

and experience

Reduced time to market for new products and Workflow cycle time
Simplified platform to allocate, budget and measure marketing spend across

teams and business units

Single source partner for digital transformation, cloud management vision,
Salesforce CoE and IMM Solution Center

Proven Business Process Templates for rapid standardized transformation
Actionable decision making powered by prebuilt analytics dashboards

Capgemini Integrated Marketing Management in the Cloud
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With more than 145,000 people
in over 40 countries, Capgemini
is one of the world’s foremost
providers of consulting,
technology and outsourcing
services. The Group reported
2014 global revenues of EUR
10.573 billion.

Together with its clients,
Capgemini creates and delivers
business and technology
solutions that fit their needs and
drive the results they want. A
deeply multicultural organization,
Capgemini has developed its own
way of working, the Collaborative
Business Experience™, and draws
on Rightshore®, its worldwide
delivery model.

Learn more about us at
www.capgemini.com

People matter, results count.
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