Capgemini Press contacts:
Nicolas Atlan
Tel.:+33 (0)1 47 54 50 71
Email: nicolas.atlan@capgemini.com

SAP Press contact :
Jason Loesche
Tel : +1 484 437 0015
Email : j.loesche@sap.com

Hester Decouz
Tel.:+44 870 904 5758
Email: hester.decouz@capgemini.com

- NEWS ALERT Capgemini Announces Co-innovation Agreement with SAP
to Develop Extreme Applications for Retail Built on SAP HANA®
Paris, 13 May, 2013 – Capgemini, one of the world’s foremost providers of consulting, technology and
outsourcing services, today announced a relationship with SAP AG (NYSE: SAP) to develop Extreme
Applications for the retail industry, built on the SAP HANA® platform. Capgemini and SAP have been
collaborating for 12 months to bring to market packaged, industry-specific solutions to provide realtime insight for faster time-to-value with SAP HANA. These business applications will integrate
Capgemini IP on top of the platform, including industry-specific data models, KPIs, dashboards and
predictive analytics. As part of this co-innovation initiative, Capgemini is developing applications with
pilot customers and will resell them through its global sales channels worldwide, while SAP is
overseeing the business compliance of the applications via its retail industry business unit.

The first phase of the rollout, planned to begin in mid-September 2013, will be to priority geographies including
North America, the Netherlands, the UK, France, Spain and India. Capgemini is the first major services partner
of SAP to build turnkey business applications for the retail industry, specifically designed to take advantage of
the latest innovations of SAP HANA. Beyond this initiative with SAP on Extreme Applications, Capgemini aims
to bring to market 15 to 20 applications built on top of SAP platforms for various industries within the next 24
months.

Organizations are increasingly facing the challenge of dealing with huge amounts of data, either from their own
systems (such as point-of-sale data, transactions, customer data) or from outside (such as social media data, or
market competition data). The challenge for companies is to have the ability to act upon these new insights in
real time, allowing them to beat their competitors with optimized business agility. To address these challenges,
Capgemini’s Extreme Applications for Retail rely on real-time insight at the point of action on the broadest data
set and enabling that insight for the workforce in the field via mobile devices and enriched by social and
geographical context data.

Paul Nannetti, Group Sales and Portfolio Director at Capgemini said “Capgemini’s Extreme Applications for
Retail is a breakthrough technology for the retail industry that facilitates adoption of SAP HANA and accelerates

the benefits of its real-time analytic capabilities. This unique, game-changing technology will facilitate retailers’
ability to leverage their data, in real-time, to increase profitability and customer retention. “

This first release of Capgemini’s Extreme Applications for Retail includes two modules: Affinity Basket Analysis
and Next Best Action. These modules aim to help retailers react more quickly to trends, competitor sales and
adapt their up/cross sell and markdown strategy using predictive analytics capabilities based on a broad set of
customer-centric information including point-of-sale data. Affinity Basket Analysis and Next Best Action modules
are designed to help retailers make purchase recommendations in real-time based on customer behavior. By
cross analyzing customer sales, behavior and sentiment analysis, interactions between brand and customer,
retailers become better able to identify the next best offer or action for a specific customer at any point of time.

Capgemini is currently building the first release of its Extreme Applications for Retail built on SAP HANA,
together with SAP and MS Mode, a Dutch fashion retailer operating over 400 stores in the Netherlands, France,
Belgium, Spain, Germany and Luxembourg. Linda Hoebe, CIO, MS Mode, said “The speed and power of these
Extreme Applications are giving us truly insightful analyses in our merchandising and finance departments and
delivering answers in an instant where we used to expect a three-day turn-around in response.”

“We are delighted to be working with Capgemini on this innovative initiative,” said,” Robert Enslin, president of
Global Customer Operations and member of Global Managing Board of SAP AG. “By collaborating with
Capgemini and unlocking the power of SAP HANA, retail customers around the globe will have available and at
the ready packaged, industry-specific solutions that offer them real-time insights into their business processes
and provide faster time-to-value.”

Further releases of Capgemini’s Extreme Applications for Retail will include additional modules related to
markdown management, product market penetration and sales profitability analysis as well as replenishment
and inventory forecasting and optimization. Capgemini will provide implementation services for the solution, as
well as consulting advice on how to obtain from the overall platform the best value out of their business
processes.
Capgemini’s Business Information Management (BIM) Global Service line has over 7,500 specialists, including
1,300 SAP BI consultants and over 250 SAP HANA practitioners leveraging its industry expertise to build
sector-specific BIM offerings. With these capabilities, Capgemini is currently delivering projects on SAP HANA
in various industries like consumer products, retail, transportation, public sector, and utilities.
For more information, visit Capgemini in booth 1215 at the SAPPHIRE® NOW conference, being held May 1416 in Orlando, Fla.

- ENDS –
About SAP
As market leader in enterprise application software, SAP (NYSE: SAP) helps companies of all sizes and
industries run better. From back office to boardroom, warehouse to storefront, desktop to mobile device – SAP
empowers people and organizations to work together more efficiently and use business insight more effectively
to stay ahead of the competition. SAP applications and services enable more than 172,000 customers (includes
customers from the acquisition of Sybase) to operate profitably, adapt continuously, and grow sustainably. For
more information, visit www.sap.com.

About Capgemini
With more than 125,000 people in 44 countries, Capgemini is one of the world's foremost providers of
consulting, technology and outsourcing services. The Group reported 2012 global revenues of EUR 10.3 billion.
Together with its clients, Capgemini creates and delivers business and technology solutions that fit their needs
and drive the results they want. A deeply multicultural organization, Capgemini has developed its own way of
working, the Collaborative Business ExperienceTM, and draws on Rightshore®, its worldwide delivery model.
Learn more about us at www.capgemini.com.
®

Rightshore is a trademark belonging to Capgemini
.
For the latest news from Capgemini follow us on Twitter @Capgemini

###
SAP, SAP HANA, SAPPHIRE and all SAP logos are trademarks or registered trademarks of SAP AG in Germany and in
several other countries.
All other product and service names mentioned are the trademarks of their respective companies.
SAP Forward-looking Statement
Any statements contained in this document that are not historical facts are forward-looking statements as defined in the U.S. Private
Securities Litigation Reform Act of 1995. Words such as “anticipate,” “believe,” “estimate,” “expect,” “forecast,” “intend,” “may,” “plan,”
“project,” “predict,” “should” and “will” and similar expressions as they relate to SAP are intended to identify such forward-looking
statements. SAP undertakes no obligation to publicly update or revise any forward-looking statements. All forward-looking statements are
subject to various risks and uncertainties that could cause actual results to differ materially from expectations. The factors that could affect
SAP's future financial results are discussed more fully in SAP's filings with the U.S. Securities and Exchange Commission ("SEC"), including
SAP's most recent Annual Report on Form 20-F filed with the SEC. Readers are cautioned not to place undue reliance on these forwardlooking statements, which speak only as of their dates.

