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The second findings from Capgemini’s holiday
season research show many looking forward to
getting back in store, despite spending restraint
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want Covid-19 era retail
technology innovations,
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Methodology: =
The interviews were conducted online by Sapio Research, on behalf of ‘
Capgemini, between 30 November 2 December 2020 using an email

invitation and an online survey. The retailer survey was conducted among
7,543 consumers across 7 regions: The UK, the US, Germany, France,
Netherlands, Scandinavia and Spain.



