
TravelWell is our award winning, holistic approach to sustainable employee travel. Our aim is 
to support employee wellbeing and safety when travelling, whilst encouraging people to think 
green and think smart when it comes to travel choices.

With both existing and potential clients showing increasing interest in our 
environmental performance, as well as renewed global commitments to 
reduce greenhouse gas emissions, it is essential that Capgemini continues 
to address our travel emissions.

Additionally, with business travel contributing roughly £2.5 million every 
month to our costs, there are financial savings to be made in smarter travel.

Highlights from 2015 TravelWell (UK) programmes
We launched a number of new initiatives:

- Reintroduction of the Ride2Work cycle scheme to 
encourage cycling as a commuting option

- Reduction of the emissions cap on company cars to 135g CO2/Km

- Installation of electric vehicle charging points at our Aston, Telford, 
Woking and Toltec

- Roll-out of Skype for Business and distribution of 
5,000 headsets, to reduce the need for travel

- Introduction of eRail and ticket printing facilities to make rail travel 
more convenient

- Introduction of TravelWell Innovation Days – regular conferences 
to help us continuously improve and innovate our travel activities.

Achievements so far
When our travel objective was set in 2008 we recognised that while 
it was an essential area of focus, it would always pose a significant 
challenge to the business. Travel to client sites is integral to 
successful service delivery, as it can help to build and strengthen 
relationships with clients and ensuring we are effective and efficient.

Travel accounts for over 30% 
of Capgemini UK carbon footprint 

– making it our second largest 
environmental impact after data 

centres

We are proud to have achieved an 
overall reduction in annual travel 

emissions of around 

 3,600 tonnes CO2– equating to 
savings of over £6 million

      I strongly believe that TravelWell 

enables employees to deliver greater 

value. By travelling smarter, safer and 

looking after our wellbeing, significant 

environmental and financial benefits are 

delivered, far exceeding my expectations. 

                                           

Tony Deans, Executive Sponsor
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About Capgemini
Now with 180,000 people in over 40 countries, Capgemini is one of the world’s 
foremost providers of consulting, technology and outsourcing services. 
The Group reported 2014 global revenues of EUR 10.573 billion. Together 
with its clients, Capgemini creates and delivers business, technology and 
digital solutions that fit their needs, enabling them to achieve innovation 
and competitiveness. A deeply multicultural organization, Capgemini has 
developed its own way of working, the Collaborative Business ExperienceTM, 

and draws on Rightshore®, its worldwide delivery model.

Learn more about us at  

www.capgemini.com


