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Capgemini Corporate Social 
Responsibility & Sustainability
Positively impacting our future, our clients, society and the planet
Capgemini Belgium



For Capgemini, the principles 
of corporate responsibility 
and sustainability go far 
beyond legal compliance and 
philanthropy. They are no 
longer specialist or peripheral 
activities, but real requirements 
for all parts of our organization.”

Paul Hermelin, 
Group Chairman and CEO



Capgemini Corporate Social 
Responsibility & Sustainability 
“In today’s unpredictable business environment, the need for responsible 
business practices is more critical than ever. We believe that Corporate 
Social Responsibility and Sustainability delivers added value to our 
stakeholders – clients, employees, shareholders, investors, suppliers, business 
partners, the communities in which we operate and the environment. Our 
vision is to be leaders in sustainable excellence through a bold and influential 
approach, positively impacting Capgemini’s future, our clients, society and 
the planet.”

James Robey, 
VP–Group Corporate Social Responsibility & Sustainability

“CSR turns around three basic principles: people, profit, planet. All of this 
to the advantage of our employees, clients, suppliers, partners and 
shareholders.”

 
 

 

Kris Poté,
VP–CSR Officer Capgemini Belgium
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Capgemini’s approach to 
Corporate Social Responsibility 
& Sustainability encompasses:

Values and Ethics

It’s about who we are and the way we do business. 
Built on a foundation of our seven core values, our code of ethics underpins our corporate culture 
and permeates all of our business practices, procurement behaviors and employee welfare policies. 

Environmental Sustainability 

We have a deep and measured understanding of our impact on the environment.
We recognize that while we do not manufacture products, the business services we provide can still 
impact the environment.  We are working to reduce our environmental impacts from energy, business 
travel and waste, while raising employee awareness on the critical issues of sustainable development.

Community Engagement

We strive to have a positive impact on the communities in which  
we live and operate.
As a major global employer, we work locally, nationally and internationally with 
charities, non governmental organizations (NGOs) and local authorities that 
are aligned to our Group community priorities: education and development. 

Around the Group, we encourage our employees to be actively engaged in community activities. 

People Culture  

We aim to be the employer of choice for people who wish to flourish in a creative 
and diverse environment. 
Our focus is on the professional development and well being of all our employees by ensuring 
that both our business practices and our facilities empower our delivery excellence. We 
have a culture whereby we respect and value the diversity and creativity of all our people. 

 
Client Services   

Our clients benefit from our deep understanding of sustainability  
and our world-class business transformation capabilities. 
We deliver long-lasting value with tangible results. We take customer dialogue 
and feedback very seriously, and look to embed Corporate Responsibility and 
Sustainability considerations into our consulting, technology and outsourcing offers.  
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Our Values and Ethics
 
Core Values 
At Capgemini, the way we lead, work and behave is driven 
by our core values. Seven shared values have been at the 
heart of Capgemini since our formation. These values 
influence the way we meet client needs while respecting the 
regulatory requirements of each country in which we operate, 
and the way we promote ethically sound practices within 
Capgemini and in our partnerships. Those values are: Honesty, 
Boldness, Trust, Freedom, Team Spirit, Modesty, and Fun. 

Business Ethics
Capgemini is committed to being an ethical business. 
Business ethics build trust with our clients, shareholders, 
team members, suppliers and other stakeholders. They 
provide the right environment and act as a business 
enabler to support our clients’ ambition and growth.

Capgemini is committed to comply with all applicable 
competition and antitrust laws and regulations, 
and rejects any form of bribery and corruption.

More recently, in 2010, Capgemini has issued, promoted and 
supported a Code of Business Ethics.

Capgemini supports and adheres to:

• The principles of the 1948 Universal Declaration of Human 
Rights and refuses the use of forced labor and child labor;

• The principles of the fundamental conventions on labor 
standards of the International Labour Organization;

• The OECD guidelines for Multinational Enterprises;
• The principles of the UN Global Compact Program and has 

signed on to the UN Global Compact “Caring for Climate” 
and “Women’s Empowerment Principles” initiatives. 

Capgemini has set up an Ethics & Compliance organization: a 
Chief Ethics & Compliance Officer at Group-level supported by 
local Ethics & Compliance Officers, in charge of implementing 
the Ethics & Compliance program. As part of this program, 
every employee receives the Code of Business Ethics and 
is expected to comply with it and follow specific trainings.

 

Sustainable Procurement 
With supply chains coming under ever greater scrutiny, Capgemini 
has developed Sustainable and Ethical Procurement guidelines. 

We expect our suppliers and business partners to fully 
comply with all applicable legislation for the products and/
or services they provide, and to respect appropriate ethical 
policies and human rights. Our contracts with our suppliers 
reflect this approach. Should a supplier fail to respect 
these sustainable procurement and ethical guidelines, 
Capgemini is then entitled to terminate the contract. 

In our purchasing activities, we pay attention to 
social impacts and human rights, supplier diversity, 
environmental impacts, anti-bribery and corruption. 
Activities throughout our business are predicated on the 
ten key principles of the United Nations Global Compact. 

Supplier Diversity
The Capgemini Supplier Diversity Program was officially 
launched May 15th, 2012. The program consists of providing 
opportunity to the Minority, Women and Disabled-Veteran 
owned suppliers (M/WBE-DVBE) who strive to bring value to 
our company by helping us meet our customers’ diverse needs 
and improving our position in the consulting and outsourcing 
marketplace to become an innovative leader in this space. 

 
VALUES 
& ETHICS
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Environmental
Sustainability

At Capgemini, we recognize 

that we have a role to play in 

preserving natural resources and 

biodiversity while combating 

pollution and climate change.  

We are committed to minimizing 

our main impacts on the 

environment: primarily through 

energy use, business travel and 

waste management. 

Energy Usage 
In today’s world, the finite supply of natural resources and 
the need to abate carbon emissions mean energy use is 
a critical issue. By reducing energy consumption, we can 
help to reduce the environmental impacts associated 
with CO2 and other greenhouse gas (GHG) emissions. 

We are taking action to reduce the impact that our facilities 
have on the environment throughout their lifespan, by: 

• Active monitoring of power consumption to identify 
opportunities to reduce usage; 

• Introducing advanced energy-saving measures such as high 
efficiency lighting and HVAC (heating, ventilation and air-
conditioning) systems, building management systems (BMS) 
and smart energy systems (SES); and

• Providing training in environmental compliance for key 
facilities and property managers as well as globally available 
awareness training for all employees. 

Business Travel 
Business travel is a particular issue for the professional 
services industry. While recognizing the critical importance 
of face-to-face time spent with our clients, we continue to 
take pragmatic steps to reduce our travel-related impacts. 

We have: 

• Introduced video-conferencing and other tools to aid 
remote and global collaboration;

• Encouraged the use of public transport including special 
company bus services and rail passes in certain countries and; 

• Provided virtual working and flexible working hours to 
enable employees to work remotely and travel outside 
peak periods. 

Waste Management 
Capgemini uses the ‘reduce, recycle, reuse’ principle to 
drive our approach to waste management, encouraging 
recycling initiatives and individual responsibility while 
implementing ways to reduce non-renewable resource usage. 

We have introduced schemes to: 

• Provide recycling facilities for paper, cardboard, glass, 
aluminum, printer toners, plastics and electronic waste 
depending on available local facilities;

• Discourage unnecessary printing and encourage double-
sided and black and white printing and photocopying when 
essential;

• Ensure that all electronic equipment is recycled in accordance 
with local legislation.

ENVIRONMENTAL
SUSTAINABILITY
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Awards and 
Accreditations

Capgemini understands the 

importance of collaboration and 

actively participate in a number 

of sustainability initiatives. We are 

proud to have received a number of 

external awards and accreditations. 

Capgemini is a member of FTSE4Good, and has been 
ranked C+ in the Oekom Research AG Corporate Rating 
Index. This classifies Capgemini Group as “Prime” 
and consequently qualifies our tradable bonds and 
shares for ecologically and socially based investment. 

Our Merlin data center, the most sustainable in the world, has 
won green data center awards from Data Centre Dynamics 
(2010) and the Uptime Institute (2011), was a runner up 
in the Guardian’s Sustainable Business Awards (2011) and 
received an EU Code of Conduct Data Center Award (2013). 

Our Global Outsourcing Business ranked 4th in 
the Green Outsourcing Survey measured by the 
Black Book Top Green Outsourcing Vendors survey. 

Capgemini UK was listed in The Sunday Times 
60 Best Green Companies each of the last three 
years the list was published (2009, 2010, 2011). 

Capgemini became the first large IT company in Norway 
to be honored with the Green Beacon certificate 
for demonstrat ing out st anding environment al 
performance based on a number of measures. 

Capgemini has been certified to ISO14001 in Belgium and 
12 other countries. Additionally, Capgemini UK has received 
EMAS accreditation for its environmental program, the only 
company in our sector to currently hold this accreditation. 

Capgemini was named winning partner of Oracle’s “Enable 
the Eco Enterprise” award in 2009 (with San Diego 
Gas & Electric) and in 2010 (with Farmer’s Insurance). 

CSR assessment agency EcoVadis ranked Capgemini 
Belgium in the top 5% of suppliers assessed by EcoVadis 
in all categories, resulting in a “Gold” certification.

Capgemini Belgium won the Clean Fleet of the Year 2015 
award in the category of companies with more than 250 cars, 
with an average CO² emission of 108,63 g/km. It was the 
first time the award was given to fleet owners making best 
efforts to achieve a very clean fleet inside their companies.

ENVIRONMENTAL
AWARDS AND 
ACCREDITATIONS
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Environmental 
Sustainability at 
Capgemini Belgium

ISO 14001 at Capgemini Belgium

At the end of 2010, Capgemini Belgium received its ISO14001 
certification. Clients, consumers, and shareholders are 
becoming increasingly concerned about the environmental 
impact of the activities they undertake and the products and 
services they consume. They expect companies to comply 
with the environmental standards and demonstrate their 
commitment to reducing their negative environmental 
impacts in daily operations. That may be a challenge, but it is 
also an opportunity for us to demonstrate our environmental 
responsibility, stand out amid the competition, and show 
existing and potential clients the proof of our commitment.

The benefits of this certification are:

• Manages environment al aspect s effect ively ;
• Improves compliance with environmental legislation; 
• Prevents pollution; 
• Minimizes energy and resource usage, reducing operating 

costs;  
• Continually improves environmental performance; 
• Reduces the risk of penalties and avoids litigation;
• Increases  stakeholder  confidence; 
• Improves employee morale;  
• Ensures new business opportunities with environmentally-

aware customers;  
• Demonstrates high levels of environmental compliance  

when bidding for international contracts/expanding locally 
to accommodate business. 

In order to retain this certification, a communication plan 
was rolled out, covering different topics/areas, such as:

• Teleworking: Each employee was given the right tools to  
start teleworking effectively from outside the company  
offices. In 2011, a teleworking policy was created and  
e-learning courses were made available for all employees;

• Fleet: A new Fleet policy ensured the reduction of CO2- 
emission of the Capgemini Belgium company car fleet;

• Building: In 2011, our Diegem offices were completely 
redesigned into an “open  space”-structure, without personal 
offices. This was then called “Our New Way of Working 
Together”.

For 2017, the environmental objectives of Capgemini 
Belgium were:

• Create continuous employee attention for CSR and  
Environmental policies, with an accent on the UN World 
Environment Day and the Group Environmental Week;

• To obtain a total annual CO2 emission 9% lower                        
than the average CO2 emission of the Belgium 
enterprises fleets, and to maintain it over the years;

• To decrease the actual fuel consumption (and CO2   
emission) of car transport by: 
 – Publication of anonymous statistics of consumption  

in relation to theoretical consumption
 – Promotion of eco-driving (including e-course for drivers);

•	 Improve waste management (decrease total waste, better 
sorting, less food-waste) ;

• Further promote the use of digital tools and homework to 
decrease transport;

• Further promote paperless office (less printing) in our way 
of working.

To increase awareness of our Sales and Delivery people on 
the ISO 14001 certification and the environmental topics in 
general, we have created a kit (including this CSR document) 
and are also organizing internal training sessions on this topic.

We are also spreading the word of our ISO 14001 
certification and advising other companies to get certified. 
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Green Week at Capgemini Belgium

Every year in the week of the UN World Environment 
Day (June 5), Capgemini celebrates a “One Week Focus 
on Environment” to generate more awareness on 
this topic. At Capgemini Belgium, we promote this and 
stimulate our employees to take initiatives of their own.

Some examples from previous years are:

• Sponsoring Natuurpunt: We asked employees to donate  
money and in the end, Capgemini doubled the amount  
and donated it to the Bos voor Iedereen (Forest for  
Everyone) initiative of Natuurpunt Vlaanderen, resulting  
in the planting of 250 new trees. For more information, 
visit Natuurpunt at http://w w w.natuurpunt.be;

• Asking colleagues to take the stairs instead of 
the elevators and to avoid taking printout s;

• Making colleagues aware of green smartphone 
apps and green soc ial  net work ing groups;

• Setting up an “eco”-booth where colleagues                                                   
could discover  eco-friendlyproducts;

• Encouraging employees to come to office by bike.
• A s k i n g  e m p l o y e e s  t o  s i g n  a  c h a r t e r,                                                                                  

whereby promising  t o  d r i v e  15 %  s l o w e r 
than usual, in order to reduce our CO2 emission;
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Community Engagement 

Capgemini has a long tradition of engaging with the 
communities in which we work. We actively encourage 
employees at all levels to get involved, and operate in 
communities across the world both from our network of 
offices, from our client sites and our Rightshore® centers. Our 
community strategy, therefore, focuses on local, national and 
global initiatives. Recognizing our responsibility to contribute 
to the development of the talent and skills of the wider 
communities in which we operate, our community engagement 
principles concentrate chiefly on education and development.  

Education 
With one third of our employees based in India, Capgemini 
offices around the world have partnered with the Naandi 
Foundation, one of India’s leading charities that works 
to eradicate poverty. Through the organization’s Nanhi 
Kali program, Capgemini and its employees offer Indian 
girls dignity, education, equality and empowerment: the 
same attributes that our people seek for themselves. 

Today, we’re one of Naandi’s largest corporate sponsors 
of Nanhi Kali internationally and the second largest 
sponsor overall. Capgemini is proud to have supported 
the education of thousands of Indian girls through this 
program and to be the pioneering force behind the 
Hamari libraries. To date, we have established support for 
22 libraries in both urban and rural schools across India. 

Naandi Norway, the first Naandi Foundation established 
outside of India by Capgemini Norway, received the 2009 

 
Harry Hole award, designed to acknowledge organizations 
working to prevent illiteracy. 

Development 
Capgemini and our Sogeti division actively participate in 
PlaNet Finance, an international non-profit organization 
created to help the world’s poorest people fulfill their 
professional economic potential through micro-financing. 

Our involvement in PlaNet Finance goes beyond financial 
support: we also provide technological expertise and critical IT 
systems support enabling PlaNet Finance to invest more time and 
money in micro-finance initiatives. Since 2005, we’ve managed 
the organization’s computer system by hosting computer 
applications including intranet, electronic messaging and online 
training and in 2012 helped launch the MicroWorld platform. 

Digital Engagement 
The march of digitization and social media has opened up a world 
of possibilities for hitherto disenfranchised or unconnected 
communities. Capgemini can cite several examples where 
we have enabled better communication and addressed 
community needs through the deployment of digital platforms. 

COMMUNITY
ENGAGEMENT

Digital Engagement - Schools 2.0
 

Working with our technology partners Microsoft and 
Intel, Capgemini Italia has changed the lives of students 
in the southern Italian region of Apulia. Through the 
deployment of technology and exploitation of digital 
platforms, students can now read course books, 
write and retrieve notes written on an electronic 
blackboard by teachers. It is also possible to send 
lessons in multimedia mode, share information and 
perform meetings among school-family-students.

Collaboration tools inspired by social networking 
allow teachers and students to interact in a virtual 
school environment. School materials are shared 
electronically around the virtual community 
and communications are multi-faceted, ranging 
from teacher-student and teacher-classroom to 
teacher-family – eliminating the prospect of long 
afternoons spent queuing in front of classrooms. 
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Community Engagement 
at Capgemini Belgium

. 

Muco Run 4 Air
Since 2014, Capgemini took part 
in the 20km run of  
Brussels, supporting the good 
cause of MUCO RunForAir  

2015 from the Muco association. This is an association of people 
with mucoviscidosis and their families. Together with the 
families, mucocenters and caregivers, they are committed for 
a better, longer and happier life for all muco-patients. Their 
first priority is to support children, young adults and adults 
with muco in their daily fight against the disease. Through 
information, social-, practical- and financial support and 
numerous other projects, they try to help the patients and 
families find a solution for the problems they face. Thanks to 
the support of many, they can do this every day a little bit more. 

For more information, you can visit the Muco website: 
http://www.muco.be/ and http://mucorunforair.blogspot.
nl/ . 

Relay For Life
Relay for life is a 24-hour relay fundraising 
for the Foundation against Cancer (Stichting 
tegen Kanker/Fondation contre le Cancer). 
These relays are held across the globe, and 
Capgemini Belgium decided to support 
the good cause by participating and by 
sponsoring the team per kilometer run. The 
team Capgemini Belgium ran a whopping 

326 rounds of 900 meters. This means we ran 293,4 km for 24 
hours. Capgemini Belgium bought a sponsoring package, and 
sponsored 4 EUR per kilometer run. However, runners could 
also ask friends and family to sponsor them for the event. All this 
together raised the grand total of € 3527! For more information 
and the statistics of our team, visit the Relay for Life website: 
https://www.relayforlife.be/teams/capgemini-belgium

STEM
Since many years, there has been a 
structural shortage of technical and 
exact sciences profiles. The fact that 

even in times of crisis, not all vacancies can be filled, gives 
a strong signal that there’s a big need for technical scholars. 
In order to engage more young adults to choose a job in this 
sector, the Flemish government developed STEM-actionplan. 
STEM stands for Science, Technology, Engineering and 
Mathematics. Capgemini Belgium signed the STEM charter, 
showing our believe in the cause and supports it as well. 
For more information: http://www.stem-academie.be

Interface3
As an education center and Socio-
professional Insertion Organism, Interface3 
is the Belgian reference in qualifies trainings 
in order to give a better access for women 
to IT jobs. Active since 1988 supporting the 
equality in the professional world, the center 
is recognized and supported by numerous 

private partners and institutions in order to keep the quality 
and innovative character of these trainings. Each year, almost 
400 job-searching women follow a training (short- or long 
term), initiation or specialization. About 70% of them finds 
a job after graduating. All these trainings are free of charge 
thanks to the support of their supporting partners. Capgemini 
Belgium is one of them and has given several trainings 
already. For more information: http://www.interface3.be.
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People Culture 

Capgemini has always placed an 

exceptionally strong focus on 

recruiting and retaining a talented 

and diverse pool of extraordinary 

people. 

Diversity and Inclusion 
With more than 190,000 employees in 40 countries 
representing 120 nationalities, Capgemini is proud of its 
cultural diversity. Diversity has many facets including gender, 
sexual orientation, disability, ethnicity, age and lifestyle. At 
Capgemini, our definition of diversity also includes dimensions 
such as experience, personality, communication and working 
styles - all part of diversity of thought.  Our differences are a 
source of innovation and inspiration.  Inclusion means having 
a working culture where our diversity is valued enabling us to 
generate new ideas, anticipate market trends, and be thought 
leaders in our chosen markets.  We view diversity and inclusion 
as both a strategic advantage and an ongoing opportunity.

In 2011 we launched our Global charter for Diversity and 
Inclusion to formalize our active promotion of the principles 
of diversity in our employment practices. Our aim is to 

encourage individuals from diverse backgrounds who are 
innovative, enthusiastic, culturally aware and committed 
to delivering a truly collaborative experience to our clients.  

Career Management 
Capgemini believes in offering an opportunity for a successful 
and rewarding career - not just a job. Each employee has his or her 
own personal aspirations, motivations and career preferences. 
We developed a Career & Competency Framework, designed to 
help employees to develop in a wide variety of different roles, 
with the clarity required to support clear career progression, and 
the flexibility to let our people take charge of their own career. 
When appropriate, we support our people to progress their 
careers by taking opportunities outside of the organization. 

As a global organization, our clients expect consistency 
of services and uniform excellence, regardless of where 
we deliver. The Career & Competency Framework defines 
and describes a standard set of roles for our businesses 
independent of our people’s region, business unit, 
project, account, sector or technology specialization. 

Communication and 
Employee Engagement 
Effective communication is a precondition for the open and honest 
culture that prevails at Capgemini. It is also essential for effective 
knowledge dissemination, sharing success and creating a sense 
of belonging within teams, at both the Group and local level. 

Digital platforms such as our global and regional intranets 
– called Talent - underpin most of internal communications. 
Our internal social media platform, Yammer continues to 
grow and now boasts over 53,000 profiles and enables 
inclusive, two way dialogue across all levels of the company.

Capgemini also demonstrates its commitment to 
formal two-way dialogue through its approach to 
employee representation. The company upholds the 
laws of representation and recognizes the importance of 
constructive dialogue between employees and management 
in shaping key decisions that affect how the Group is run. 

PEOPLE
CULTURE

12  



 
Based on the fundamental principle of “equal 
opportunities, equal chances”, Women@Capgemini 
is a global program launched in 2012 supported by 
our Chairman and Group CEO, Paul Hermelin, to set 
overarching guidelines and a concrete action plan 
around gender diversity across the Capgemini Group. 

The program is articulated around 4 pillars:

• Recruitment of women. We have instructed recruitment 
agencies to ensure a gender balance when submitting 
candidates for interview – but we recognise that we 
need to address the gender imbalance even earlier 
so we have begun a schools outreach program 
to encourage girls to consider IT as a career;

• Development of women. We have introduced 
mentoring schemes from the executive board 
level down. We also have initiatives in place to 
identify and support high performing women;

• Retention of women.  We want to ensure that women 
stay engaged and are supported during more difficult 
periods in their career from a work/life balance 
perspective. One of the  key tenets of this pillar is 
therefore to focus on maternity and, more particularly, 
on neutralizing the impact of maternity leave on a 
woman’s career prospects. In addition, our mentoring 
programs are also destined to assist women during 
various stages of their career and enhance retention;

• Change of Corporate Mentality. We aim to 
combat stereotyping and to promote the fact 
that diversity brings creativity which, in turn, 
brings innovation and real business value. 
 
 

This program is destined to leverage all talents in 
the organization, to deliver better results to our 
clients, partners, shareholders and employees."

Isabelle Roux-Chenu
Group General Counsel, Leader of the Women@Capgemini program

For more information please contact: 
global.women.fr@capgemini.com

Why Diversity is Important to Us
• Our differences are a source of innovation and inspiration. 

They enable us to generate new ideas, anticipate market 
trends and be thought leaders in our chosen markets. Having 
a diverse workforce;

• Equips us to understand today’s global marketplace and 
creatively respond to our clients’ needs;

• Creates an international platform that enriches our offering 
and services, and underpins the Collaborative Business 
Experience*;

• Helps us to better understand and adapt to the societies in 
which we operate.

Our People Charter sets out our commitments to:

• Respect differences: our support for your individuality is 
strongly  reflected in our corporate responsibility and diversity 
initiatives;

• Fair performance management: we evaluate your performance 
based on what you do and how you do it;

• Career management: we support clear career progression 
and the flexibility for you to develop in a wide variety of roles 
through our Career & Competency Framework;

• Learning and development: we provide you with the tools 
to succeed, including Capgemini University e-learning and 
on-campus training modules; 

• Rewards and recognition: we acknowledge achievements that 
boldly exemplify our shared values to deliver outstanding 
results;

• Professional networks: we promote thought leadership and 
knowledge sharing across the team through professional 
communities and digital communication platforms;

• Communication and employee engagement: we encourage 
sharing among colleagues and formal two-way dialogue 
between employees and management. Digital platforms such 
as global and regional intranets, and our internal social media 
platform, underpin most of our internal communications;  

• Health, safety and wellbeing: we provide a healthy and safe 
working environment and programs that encourage work-
life balance; 
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People Culture at 
Capgemini Belgium
 
Top Employer

Capgemini Belgium was awarded the 
Top Employers België/Belgique 2017 
certif ication. Our comprehensive 
independent research revealed that 

Capgemini Belgium provides exceptional employee conditions, 
nurtures and develops talent throughout all levels of the 
organisation and has demonstrated its leadership status in the 
HR environment, always striving to optimise its employment 
practices and to develop its employees. We received this 
certification for the 12th year in a row in 2017. Capgemini Belgium 
was voted 2nd best employer and best IT employer in Belgium.

The Top Employers certification is only awarded to the best 
employers around the world: companies that demonstrate the 
highest standards of employee offerings. The Top Employers 
Institute’s research assesses all critical areas of the Human 
Resources environment, certifying organisations that can 
demonstrate they are continuously optimising employee 
conditions and leading the way in the development of their people.

Women on Board

The initiative of Women on Board is 
a non-profit association created by 
five women dedicated to promoting 
female access to directorship 
roles within Belgian enterprises 

(public and private). Set up in December 2009,     Women 
on Board has now achieved it s pr imar y goals:

• to create a pool of talented women ready to take up board 
positions,

• to facilitate access to this pool for Belgian enterprises searching 
for female directors.

Capgemini Belgium and Capgemini Consulting BeLux 
are Diamond Partners of this initiative and regularly 
organizes training sessions and events on this topic. 
For more information: http://www.womenonboard.be.

JUMP Forum

JUMP works with the organisations and 
individuals to close the gap between 
women and men at work, achieve 

sustainable corporate performance and create a more 
equal society. By promoting gender equality at work, JUMP 
contributes to solving gender-based discrimination issues within 
a professional environment. In doing so, JUMP strongly believes 
that organisations will create added value and achieve higher 
performance in a sustained way. Finally, beyond the impact it 
has on an organization, JUMP also generates social impact in the 
wide community by creating a more equal society. Capgemini 
Belgium decided to collaborate with Kanaal Z / Canal Z and JUMP 
for their « Z-Womenomics » series, which will air early 2018 and 
where Capgemini Belgium will talk about why gender equality 
and mixed professions and function are essential for our company 
results and innovation. For more information: http://jump.eu.com

She Goes ICT
She goes ICT is an annual event honouring women who have 
distinguished themselves in the ICT sector. At this event, the 

“ICT Lady of the Year” and the “Young ICT Lady of the Year” is 
announced. The past years, Capgemini Belgium has had several 
nominees for the “Young ICT Lady of the Year” award and also was 
a sponsor of the event. For more information: www.shegoesict.be. 
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Client Services  

As a service provider, we have an 
opportunity to help clients with their 
own carbon challenges in terms of 
the advice that we offer and solutions 
that we design and deliver. We also 
recognize that operational efficiency 
is a key factor in ensuring longevity for 
our clients and that this often goes 
hand in hand with reduced carbon 
emissions. Therefore, considering 
sustainability principles through our 
service offerings ensures clients can 
meet the rising demands of regulation, 
competition, rising operational 
costs and mounting scrutiny upon 
the consumption of resources.

 

Sustainability is embedded into many of the solutions 
we offer. By fostering innovation, it provides concrete 
benefits to our clients. Some of our key solutions include: 

Our Smart Energy Services cover the full spectrum of smart 
metering, smart grid, smart home and smart analytics solutions. 
Furthermore, our business models and sustainable energy 
model helps our clients to tailor and develop sustainable 
development strategy in the energy and utilities sector. 

Our award-winning and highly sustainable Merlin Data 
Center, provides our clients with cost-effective, secure, 
resilient, flexible and environmentally considerate services. 

Our Sustainable Procurement Offering embeds sustainable 
procurement into the client’s current operations. 

Capgemini’s approach to Lean thinking (known as 
BeLean™) provides a method both for sustaining 
the planet and for supporting business growth. 

Closed loop supply chain consulting focuses on designing 
and using sustainable biodegradable materials, as well as 
re-use of materials in the production processes and logistics. 

Capgemini’s cloud computing advisory and consulting 
services assist organizations in integrating cloud 
computing into their IT and business strategies. 

Capgemini sustainability-based services
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Increasing scarcity 
and cost of raw materials

Compliance

Changing company
culture

Changing consumer
trends

Reducing carbon
footprint

Increasing need for waste
management and recycling

Advice and guidance on supply
chain optimization

Compliancy advice and guidance

Advice and guidance of new ways
of working
Digital transformation

Sector expertise and access to data
on consumer expectations
Digital tranformation
Community presence

Compliancy advice and guidance
Smart meter assessment
Smart city consultancy

Manufacturing and retail sectors
expertise to advise on sustainable
best practice

Implementation of georeferencing,
inventory tracking, cost analysis systems

Provision of controls, monitoring, 
and real time visibility to compliance

Implementation of mobility
applications, cloud services

Implementation of BYOD infrastructure
Implementation of retail digital platforms

Implementation of carbon
reporting and data gathering.
Implementation of smart metering services

Implementation of LEAN and
closed-loop supply chain processes

Fully compliant services delivered
from sustainable data centers

Managed desktop services
delivered from sustainable data centers

Managed desktop services &
Sustainable data centers
Smart Energy Services
Carbon accounting services

Managed, integrated and 
orchestrated services

Services delivered from sustainable 
data centers 
Managed, integrated and 
orchestrated services

Services delivered from sustainable
data centers
Managed, integrated and 
orchestrated services
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With more than 190,000 people, Capgemini is present in over 40 

countries and celebrates its 50th Anniversary year in 2017. A global 

leader in consulting, technology and outsourcing services, the Group 

reported 2016 global revenues of EUR 12.5 billion. Together with 

its clients, Capgemini creates and delivers business, technology 

and	digital	solutions	that	fit	their	needs,	enabling	them	to	achieve	

innovation and competitiveness. A deeply multicultural organization, 

Capgemini has developed its own way of working, the Collaborative 

Business Experience™, and draws on Rightshore®, its worldwide 

delivery model.

Learn more about us at

www.be.capgemini.com

People matter, results count.


