k| L] L]
ol p (iE]}_}g[ IJ._ l ]_]_I.]_I. Georgiallreinris H”’
TONEOLTING TECHNOLOET.DUTIGURCING 1_-: e TechmlogLy @ b"-_

Press contacts:

Vanessa McDonald
Tel.:+44 (0)870 238 2856
E-mail: vanessa.mcdonal d@capgemini.com

Tom Lodge
Tel.:+44 (0)208 434 5538
E-mail: tom.lodge@infernopr.com

Growing Satisfaction with the IT Skills of Third-Rw Logistics Providers

New study by Capgemini, Georgia I nstitute of Technology, DHL and SAP revealsthat for thefirst
time since 2003 the gap between | T expectations and user experienceisnarrowing

London, 22 October 2007 — The number of users sdiisd with the IT capabilities of third-party logistics
providers (3PLs) is up 7% after 4 years of decline@ccording to a new survey. The study, ‘2007 Third-
Party Logistics’, is the twelfth in a series of stdies on the state of logistics outsourcing and thist to

show a rising level of satisfaction.

‘2007 Third-Party Logistics’ a web-based surveyl@i68 logistics executives from 61 countries shtvas the

gap is now shrinking between IT expectation angéfformance. Satisfaction hit an all-time low of/8%n
2006; this has now increased to 42% in 2007, wihiée expectation percentage remained the same at 92%
resulting in a shrinking of the IT expectation/merhance gap. However, 3PL providers should not fmeco
complacent; IT performance and insufficient IT daifity continues to be one of the top three perfance

issues recorded.

As in 2006, visibility tools (91%) and web-enablegimmunications (88%) are the top two technologied t
3PL users would like to add to their current calitis, yet there has been a limited increase ageas RFID
remains the technology with the highest future etgi@ns and this year's survey recorded a margntakase
from 12% (2006) to 14% (2007) in the use of 3PLvided RFID technology. However, this percentagtais

lower than the 56% of 3PL users which expect mamfthis technology in coming years.

“IT skills are key to the success of third-partyistics providers, yet there is a significant gagivizeen the
services required and those provided. To maintacompetitive edge, 3PL providers must take acticajd
Erik Van Dort, Global Distribution Leader at Capgem “Many 3PL providers recognise the value of
standardised IT processes and the impact on adopttes. However, it is difficult to improve penfoance

without a formal agreement. IT is still the leaavdurable option for inclusion in a contract, despeffective
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contracting practices being named as one of thet mmggortant factor for success with 3PLs, seconty ¢o

‘personal relationships at an operational level’.”

Additional trends in the outsourcing of third-parggistics identified in the study include collabbton;

developments in emerging markets; and industryiBpéends. Key findings include:

Disconnect between the desire and the ability to wio collaboratively

The model most often followed for collaborative gitges does not usually work. To be effective, almliration
must go beyond vague expressions of partnershipabgided interests. The collaboration process shaot
only involve 3PLs and their customers, but the @mustrs’ trading partners, suppliers and other kaekestolders
— a dialogue that should be facilitated by 3PLsyd®el relationships, strong processes and use bhodagy

are essential for continued success, most eviddnisiness processes such as inventory management.

China remains a top expansion destination but proxnity increasingly influences choice

Preferred outsourcing destinations increasinglieceflocality; for example, European respondents rauch
more interested in expanding in Eastern Europerdlysatisfaction with the performance of 3PL pdars in
emerging markets is lower than customer satisfacgteasured across all markets. Interestingly Ifaisd as
more important in emerging markets than in matuaekets. However, there are clear differences betviee
two biggest emerging markets India and China. thdnthe biggest challenge is the poor infrastmectuith
33% experiencing issues; this is followed by thaitity to deliver against promises (23%). In Chittee latter
is considered the biggest problem (25%), followgddgislation (22%). Moreover India is not follovgrthe
classic Asian strategy for growth. Unlike Chinaglabal exporter of manufactured goods, India domeisian
global process outsourcing while manufacturing @eroriented towards the domestic market. Thiddarty
reflected in the rankings: China is currently thied-largest export country and is set to overtdieeUS soon,
closing in fast on the number one country (Germawpereas India is ranked 28The study also shows that

China is increasingly being seen as a new salgwotgr

Outsourcing logistics market is growing but there las been little change in industry trends and procegs

The study shows little change in the logistics \diitis outsourced; the most frequently outsourcedyises
include domestic and international transportati®88% and 79%, respectively), warehousing (69%),arast
clearance and brokerage (67%), and forwarding (5WWhtilile customer-related and strategic roles comtito
be the least frequently outsourced. Selection e also remain largely the same; as in 2006athariost
prevalent 3PL selection factors were the priceRif 3ervices (87%) and quality of tactical, operadidogistics

services (87%).

“Though the overall picture is similar to last yeat has become clear that collaboration betweestamers

and 3PL providers is a key driver for successdid Sven Hoemmken, Global Head of Marketing Sessic
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DHL Global Customer Solutionélt is critical for all parties to take a more aate role in 3PL relationships,
but customers evidently want 3PL providers to cangre of the risks. Ultimately it is their respdriiy to

keep supply chain management simple and priced figtthe customer.”

Yet as John Langley from Georgia Institute of Tedbgy explains, The greatest shared challenge is that of
forming and growing successful collaborative redaships between users and providers of logisticgicss.
Without making sure that individual organisatiorajectives are aligned with what it takes for a cssful

relationship, and then what it takes for a sucadssfipply chain, the result is not likely to bewepretty.”

“The global increase in oursourcing leads to anreg&sed need for 3PLs to utilize IT in moving prddwand
services around the globesaid Rod Strata, industry principal, travel andi$gortation, SAP AmericdThese
logistics providers have an opportunity in thatithmistomers look to them as advisors in enablind-®-end
business process visibility, particularly in couatr in which the customers have limited experiel¢e.can
expect an increased demand for innovative techiyosmdutions that will help 3PLs to meet their custrs’

needs.”

About the Study

A total of 1,568 logistics executives from 61 caied participated in the web-based survey. The ntgjovere
located in four major geographies of interest: Nokimerica, Europe, Asia Pacific and Latin Ameridde
findings were then supplemented with the resutimfin-depth discussions with participants in threekshops
on three continents. Survey recipients were askethink of a 3PL as a company that provides mutipl
logistics services for its clients and custome®8,p®f recipients were classified as users of 3Ruices.

About Capgemini

Capgemini, one of the world's foremost provider€ohsulting, Technology and Outsourcing servicaapes

its clients to transform and perform through tedbges. Capgemini provides its clients with insgland
capabilities that boost their freedom to achievegesior results through a unique way of working, ethit calls
the Collaborative Business Experience. Capgemipornted 2006 global revenues of EUR 7.7 billion and
employs more than 80,000 people worldwide. Morermiation is available atww.capgemini.com

About the Georgia Institute of Technology

The Georgia Institute of Technology, located inafith, is a leader in logistics and supply chain laggstics
education. Through its School of Industrial andt&ys Engineering (ISyE) and the Supply Chain angidtiws
Institute (SCLI), Georgia Tech is committed to $egvogistics educational needs through its degregrams
and its comprehensive professional education pnog@eorgia Tech also conducts a fully accrediteeckive
Masters in International Logistics (EMIL) program, Supply Chain Executive Forum, and a Leaders in
Logistics Research Program. Global involvementaisilitated through TheLogistics Institute Asia-Hiacia
program in partnership with the National University Singapore. For more information, please visit
www.isye.gatech.edand www.scl.gatech.eduas well asvww.scl.gatech.edu/scdbr information about the
Supply Chain Executive Forum at Georgia Tech.

About C. John Langley, Jr, PhD

Dr. C. John Langley Jr. is The Logistics Instit®t®fessor of Supply Chain Management and a menfltbeo
faculty of the School of Industrial and Systems iBagring at the Georgia Institute of Technology.deeves as
Director of Supply Chain Executive Programs at @eoif ech and as Executive Director of the SupplgiGh
Executive Forum. Dr. Langley is a former Presidamnihe Council of Logistics Management and a regipiof

the Council's Distinguished Service Award. The Ricind Events Logistics and Supply Chain Forum named
him one of the “Outstanding Logistics Professiohats 2004. Dr. Langley received the Ph.D. degree in
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Logistics from Penn State University, and he ioted author and frequent presenter at professioeatings
and forums. He is a co-author of Supply Chain Mansent: A Logistics Perspectiy8" edition forthcoming
in 2007), as well as a number of other textboaksaddition to his university duties, Dr. Langleynsalts with
both logistics user and provider firms, and seomeshe Boards of Directors of several major corpons.

About SAP

SAP is the world’'s leading provider of businesstwafe*. More than 41,200 customers in more than 120
countries run SAP® applications—from distinct smlos addressing the needs of small and midsizepiges

to suite offerings for global organizations. Povieby the SAP NetWeaver® platform to drive innovatand
enable business change, SAP software helps emsespdf all sizes around the world improve customer
relationships, enhance partner collaboration armter efficiencies across their supply chains arglnbas
operations. SAP solution portfolios support thequei business processes of more than 25 industradsding
high tech, retail, financial services, healthcard the public sector. With subsidiaries in morentb@ countries,
the company is listed on several exchanges, inuuthe Frankfurt stock exchange and NYSE under the
symbol “SAP.” (Additional information athkttp://www.sap.corm)

(*) SAP defines business software as comprisingrerise resource planning and related applicatiueh as
supply chain management, customer relationship geament, product life-cycle management and supplier
relationship management.

About DHL
DHL is the global market leader of the internatioegpress and logistics industry, specialising foviding
innovative and customised solutions from a singlece.

DHL offers expertise in express, air and ocearghtioverland transport, contract logistic solusias well as
international mail services, combined with worldicoverage and an in-depth understanding of loeakets.
DHL's international network links more than 220 cties and territories worldwide. More than 300,000
employees are dedicated to providing fast andbleliservices that exceed customers' expectations.

DHL is a Deutsche Post World Net brand. The groemegated revenues of 60bn euros in 2006.
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